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PITI PRAVICHPAIBUL's

Info :
Piti Pravchpaibul
15 Feb 1989
Bangkok, Thailand
Buddhism
o A\q y‘
- K1
Native Fluent

Language IELTS 6.5

Education :

Industrial Design

(Bachelor Degree)

Faculty of Architecture,
Chulalongkorn University

(2007-2012)
GPAX (3.12)

Service Design

(Master Degree first level)
POLI.design Consorzio
del Politecnico Di Milano

(2015-Present)

Project Management

(Online certificate)

University of California,

Irvine via Coursera
(2016-2017)

¥ Skills :

0 o

Adobe Adobe
Hustrator Photoshop

9 d

Adobe Adobe

InDesign After Effect

80% 70%

Adobe Adobe

Lightroom XD

70% 60%

IMovie Google

70% Skelchup
60%

Microsoft

Office

60%

" Fields :

Corporate  yx/ul
Identity Design

Graphic Editorial
Facilitation  Design

lllustration ~ Packaging
Design
Photo Video

Retouching Editing

Infographic
Design

Character
Design

Project
Management

Digital
Marketing



PITI PRAVICHPAIBUL's

S Work
Experiences :

2018

2016

2013
~2015

2011

Head of Graphic Designer
One World Media, Media Agency, Owner of Rabbit Today

Branding design : Lead Graphic teams creating Corporate Identity
both One World Media and Rabbit Today

Online Touchpoints : Lead Graphic teams creating all assets
for online touchpoints (Website / Social Media)

Service Designer Interns
FutureBrand ltalia, Design Agency

Primary research : Trends & Consumers’ behaviors
research

Pitching deck preparation : gathering materials
for various projects’ pitching decks

Senior Graphic Designer
HUBBA, Coworking Space

Head Project for HUBBA Starter kit for members
Research & Visualise data into graphic

Senior graphic designer for HBX, Mobile applications producer.
Create flow of apps, Wireframe design and all design in projects

Multidisciplinary Design for Clients and internal sections

Graphic Designer Intern

Computer Arts Thailand, Magazine office

2017

2017

2013
-2014

2011

Service & Digital Marketing

Neodent Dental Group, Franchise Dentist Clinics

Branding design : Corporate identity & Interior design.
Create occasional graphic contents

Digital Marketing Manager : Managing digital madias
& Social networks, Content editor

Service Designer Interns

Plusimple, Social Network for ltalian medical industry

Primary research : Trends & Consumers’ behaviors research
UX Designer : Creating workflows for each features

Brand design : Creating supportive materials for applications

Branding & Graphic Designer

Livinism, Branding Design Firm

Overall branding & Corporate identity design
for “Viet's Choice” : Vietnamese Restaurant in Hong Kong

Schemetic & Interior design for multiple commercial spaces
in occasional projects

Graphic Designer Intern
Digitopolis, Online Applications office



PITI PRAVICHPAIBUL's

S\ Extra 2016  Event & Design Team 2011 Thai Representative in
: g Eprese
Curricular “TSAC2016”, Thai Student Academic Conference Graphic Design Technology Department
Activities x Thai students committees in Europe inAlghero, Italy. Ministry of Labour for WorldSkills 2011

Created and facilitated recreational activities in the event . . . . .
Represented Thailand in an international organised

Created graphic & multimedia metarials for the event Skills Competition held in London, UK

Got special training from professors and specialists

2014 Special Lecturer in “Design Fundamental” : B
Pah Space, Coworking Space 2010 Thai Representative in
Graphic Design Technology Department

Ministry of Labour for AseanSkills 2010

Lectured & created Graphic design’s theories presentations.

Designed and facilitated workshop to enhance the understanding

of attendees Represented Thailand in an International organised
Skills Competition held in Bangkok, Thailand

2014 Special Lecturer in
“Creative solution for Science instruction Media”

Bangchak Petroleum collaborate with 2009
National Science and Technology Development Agency

Got special training from professors and specialists

Head of Graphic Design Department

Annual role play of Fuculty “Archlakorn : SnowWhite”
Lectured & created Idea initiation & visualize into presentation

] . ] Created major materials for the event & Art direction consistency
Designed and facilitated workshop to enhance the understanding

of attendees Co-operated with teams and suppliers to create multi-purpose matarials



B Achievements :

2014

2013

2012

2011

Second Runner Up
in “Business Plan Design”

Startup Weekends : Creative Edition
by Startup Weekends Bangkok

“MassageGuruu” The massage place navigation system
Initiate high potential business plan with team

Create design material for customer validation

UX design for proposal

Top 10 Finalists

in “Creative Project Design”
Brands' Generation #6, by Cerebos Pacific Limited

“AstroQuest” was attended
in Innovative & Creative Project competition
Create Final Presentation for jury with judges

a0 Finalists
To display project on The Annual Degree Show
Thalland Creative & Design Center

“AstroQuest” was selected to display in Public Exhibition

The Best Presentation
in “Packaging Design”
“Cool The World™ by The British Dispensary (LP) Co., Lid

Prickly heat powder packaging design

2010

2009

2009

2009

2009

The Consolation Prize
in “Packaging Design”
by Department of Intellectual Property, Ministry of Commerce

“Creative Thai Rice Packaging for Export™ packaging design for rice

The First Prize
in “Graphic Design Competition”
23th Thai National Skills by Ministry of Labour

Multidisciplinary Design Competitions with national contestants

The First Prize
in “Logo Design”

“Chamchuri Games” - 38th Universities Games
by Chulalongkorn University

The First Prize
in “Logo & shirt Design”

“Chula - Thammasart” - Annual Traditional Football League
by Chulalongkorn University

The Third Prize
in “Corporate Identity & Packaging Design”

“Thal Tourism Design Contest” for Thal Electronic Publishing Assoclation



PITI PRAVICHPAIBUL's

* Highlights:

/ | A\
The Third Prize The First Prize

in “Corporate Identity in “Logo & Shirt Design”
& Packaging Design”

o

The First Prize in
“Graphic Design Competition®  in “Packaging Design”

The Best Presentation Thai Representative in
Graphic Design Technology

“Thai Tourism Design Contest” “Chula - Thammasart”
for Thai Electronic Traditional Football League
Publishing Association by Chulalongkorn University

23th Thai National Skills

“Cool The World Contest” Ministry of Labour
by Ministry of Labour

Snake brand, Cooling powder  for AseanSkills 2010



Thai Representative in
Graphic Design Technology

Ministry of Labour
for WorldSkills 2011

a0 Finalists
To display project
on The Annual Degree Show

Thailand Crealive
& Design Center

Special Lecturer
in “Creative solution for

Science instruction Media”

Bangchak Petroleum
collaborated with NSTDA

Second Runner Up
in “Business Plan Design”

Startup Weekends
: Creative Edition
by Startup Weekends Bangkok

Special Lecturer
in “Design Fundamental”

Pah Space,
Coworking Space
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Service Design : |

Strutiure Professionisti Semnizl

per i Trapianti e Terapie

ad Alta Specializzazione)

Y ABOUT

METT (Istiiulg Mediterranec per | Trapiant! e Teraple ad Alfa Specializzazione) & un Istituto

icovero e cura a caratiere scientifico (IRCCS) per Ia cura 2 {a ricerca delle insufficienze FOLLOW
ningli d’organo. Centro di eccellenza nel setters dei trapianti € punto di riferimento nel
no del Medilerianeo, ISMETT & sede dimgonant plogetll di ricerca per garantie
azienti le terapie pill avanzate e dare ura risposta adeguata alle insufficienze terminali
gani vitali.

Creating social platform that connect doctors, healthcare

P rnnrin B GAiRa Callegataa institutions and patients together. Users can view each
Q others’ profile while make a remote consultation using

) Federazions Dell features from this platform to improve their experience.
RECENTLY UPDATES Ascociazioni
Emofifici Onlus
J . ISNETT (st Medharaneo pr TrplanioToglo. | BORE SITD Project Focus :
FMETT o A Suecislizzazions) ha scrifto nelia community Via Ernesto Tricom, 5,

Improve entire interfaces and workflows to serve all
requirements and behaviors from every stakeholders
in every features, Website, dashboards, E-mail inter-
actions and offline supportive materials.

MacBook Air

PLUSIMPLE

Social platform for Italian medical industry



Key Fe atures . = Social network for ltalian healthcare industry that = Private dashboars that manage all users’ conversations
user can search to any healthcare professions and store their documents via cloud which allow them
, see their profiles, and connect for further discussion to send to each other for the better diagnosis.

Process €@ Research © Analysing © Visualising O Final Product
Workflow :

Trends research Summarize the workflows Wireframe design Prototype for all features
and interactions
Analyse the existing Diagram visualisation Interaction guide
interfaces Propose new components for developer
to fill the gap inside platform Copywriting for
User behaviors of every offline supportive materials Storytelling

stakholders (doctors, patients,
associations, etc.)



PLUSIMPLE

AWARENESS IMPLEMENTING PROFILING (PERSONAL)
+ Looking for + Deep down + Understand + Make the decision | + Manage a session  + Select the one + Slart distributing |+ Manage a session  ; creating + &
alternative tools understanding what can users about to instruct who fully in chage  to the entire to instruct profile inside v
for modern the overview doin implementing stakeholders for this role organization stakeholders the platform T
OBJECTIVES | market of the platform Plusimple the platform In primary level in secondary level
& How (understanfd platform
briefly)
Looking for :
Patient relation Board Start Fasign e Al mork] :
ACTIONS Nt meeting implementing persom‘tea_m invitations professional
tool about applying the platform fa g Thom e oo Professionals
this platform by admlnlst_rator prof_essmnals how t_o use oty
to the o aaes for this in the Plusimple to the
organization platform organization by themselves Plusimple '
Recieve st 2 /
Get contact udy community
proposal further
from B :
Plusimple el materials = :
Sales team from fﬂ)m arrange
Plusimple HAPE Distribut Rt internal i |
p invite Got traning th BAS i depariment workshop full trustable
Plusimple’s session & ;223:;"6" assign their with profile
: sales team rofessionals ; Mediacal
g to the D own profile Fitio boem Lsimple irEiormaﬁon)
higher-level Board Plusimple’s to all : technical
board to create O'T technical team departments 1o qreaie, staff to teach
visibility to their meeling Blustple's how to use
organization profile the platform
. 4 4 3 B 4 74 A 4 4
. i i i i - i i : i
; Provide Introductory in-platform Plusimple Provide
Website Sales team R Sales team material introductory g it _
PLUSIMPLE + icati AEY communication + ; Iy s lIes i Sign up '
AT LN material Walcome Kit materials (Communit material i
S : (Video! ’ S (ntrustion tabs | gt T Y (Video/ ey
communicaticn Proposal Landing page) Proposal goe?nhmnﬁét:nﬁ + Community Flocuests) Instruction tabs)
support) )
A L) &
in-platform
introductory .
materials Acile
PLUSBOX (Intrustion tabs account
+ Community
support)
’ d@ v M
Become As_mgned from Study 2
STAKEHOLDERS' |  motivation to higher-level how to apply
g:;::;i!gg;;}s St at_:couni b-o a;(;l 10tcr;3ha 1€ Plusimple
on Plusimple visibility 1o their o daily routine [

organization




PROFILING (ORGANIZATION) PLANNING FOLLOW-UP SUMMARY
elect the one + Start crealing + Sirengthen + Create + Slart particapation + Deeper particapation with Plusimple’s + Transfer to + Drive users from + Create + Fomally inform
ho fully in chage organization’s organization’s visibility with Plusimple’s member o align with their physical relation community-based Degper the performance
r this role profile page profile page inside member o align different purpose for the better platform to more diagnosis of the platform fo

and make it Flusimple’s with their engagement engagement /Better make a few
trustful community different purpose platform engagement adjustmenis
for the next phase
Invite
professionals Invite Manage -
via patients patients’ Jo!r] honihly
E-mail requests Facility report
/Plusimple Manage Careteam from
e A Reply (Internal chat) departments
Drganization with (as for the entire meeting
departments ) patients professionals) organization
assign Administrator Create Invite
secretary create their communities Join paehts Mangage trz_ansie_r ”
administrator departments’ inside communities e ph)_'s;cal t =il hagonsis
Yo control profile page dopitimot E—n_f;all appoinimen into Plusbox
lepartments’ /Plusimple
profie Croate Monthly
i Facility report
. £l | Distribute Recicve Neply Careteam f"_Jm
Add Ag;{’ ess"?“aﬁso visibility requests (as (Internal chat) Plusimple
Service orgg_lm_za L inside from organizations) for the sales team
HRCIE Plusimple patients department
workplace
n* ,’ r+ ® * * * P © an h
4 ) & ) ) s ’
Plusimple Plusimple Facililies Plusimple Plusimple
nain features main features Wizard main features main features Messaging Messaging Sales
(Community (Community (community (Community (Community on platform on platform report
/Service fService /Organizations fService /Service
/Requests) /Requests) /Service) /Requests) /Requests)
&
&
Load connected M .
member esls::rgmg
from Plusimple Lo S L
database
v y vV Yy ®» :
ssigned from ] : Book Recieve Partticipate et
department Recieve Send Manage Reply/recieve appointment Jaccept discussion i
to become invitation requests profile messages with Invitation via Careteam pertonnazce
dministrator organization to Plusbox /Direct message




PITI PRAVI c H PAI B U L'S (" interactions outside platform @ revenue streams

| e @ information flow (Plusimple) @ information flow (Plusbox)
PIUSImplE 5LOAD pDOCUM

.

=3 Plusimple
== SERVER

PREMIUM g

CONSULTATION grélﬁvls ¢ UBSCRJFJHQN
MARKETING

?AEHII\INE g =1 mple CORPORATE ?A'EI)IIL'II?NE NURSE Z,
NORMAL PREMIUM ¢ "ROFILE B
o ONLINE PROFILE PROFILE * ONLINE 3
' "CONTENT DEDICATED COMFENTS N 'S COMMUNITIES o PV DEDICATED CONTENTS  MARKETING o
B \ 7 DISCUSSION N H w
e ASSOCIATIONS STRUCTURES &

2 DEDICATED 75, CREATE PROFIL

%, CONTENTS

N

MEDICAL INFORMATION MEDI|CAL INFORMATION

fp,-’pno
COMMUNITIES
K ESEER ADMIN

N
A A

PATIENT (n\ DOCTOR

‘A& COMMUNITIES

H
X comonusers e proressons R srucrones %90 associons COMMUNTES

All potentials stakeholders that
want improving their wellbeing
and start participating with you

Every professions in healthcare Including all micro & macro units  Non-profi t facilities that created Members with same interests
industry are considered as inside organizations by non-professional but still for connected together, then share
professionals for us ( Section / Departments) health and wellbeing purpose and update to the community




Understanding
Plusimple Core Products
from Plusimple,

< From Previous page

Stakeholders Diagram
for all Plusimple’s products

social profile for all stakeholders

in free and premium plan.

to Plusbox, private messaging

platform that can help in
cross-department diagnosis

USERS CAN... WITH THE...

&

PROFESSIONALS

-7

ASSOCIATIONS

Sebastiano
Andreani

it i : - HE . FOLLOWET
rADILTIES @ " s . 20 Followers
GARETEAM = 15 Followed professionats
! 3 Follcwad communities

@ 5 Anwee "
3— A 1o SFPII, But | s ST Paires wtey

P

% COMMUNITIES

MacBook,

MacBook Air

=

ORGANIZATIONS

&

PROFESSIONALS

&

ASSOCIATIONS

ORGANIZATIONS

CONNECT

o

-7

ASSOCIATIONS

ORGANIZATIONS

ENGAGE

PROFESSIONALS

THROUGH..,

PROFILE

=
COMMUNITIES

=
COMMUNITIES

=

MESSAGING

&

SERVICES

=

MESSAGING

PLUSBOX

. Main interactions for stakeholders by Plusimple features



User Landing Page

PITI PRAVICHPAIBUL's B st tme logi)

Plusimple

From wireframes, Intr oijCi ng

to prototype Plusimple values
Starting from generate Including,

schematic wireframe + Definition

fo understand flow & sequence. + Suggested interactions

(What can you do with it)

provide the options, . ; . :
+ Link to the main page of this section

then visualise them

3 Introducing
Plusimple stakeholders

WELCOME MESSAGE >

PLUSIMPLE VALUE

CONNECT REQUEST CONSULT
s TOOLS) f+ TOOLS) (+ TOOLS}

PLUSIMPLE'S STAKEHOLDERS
YOU SHOULD KNOW

@ 0 O |>

DRGAMZATIONS PROFESSIONALS
+ SEAVICE

Where should

() you start?

(Z) Introducing
Instructive materials

WHAT CAN YOU DO NEXT

O O O 5 “OK, Tell me what do

coere rouownEssace o I need to do first”

PLUSIMPLE SUPPORT
“Seems to be a bit :
O iy O‘WWO > complicated? e
INSTRUETION NEWSFEED conunry Ah! There're some he‘P”




Service Page

Intaraction panel

/ Allow you to request

for more information
({redirect lo message)

Basic information

$end Request [E2EED]

& cogaumo o =

Patients (Normal users)
Profile

‘T'l Frmna

T AT

Brief blography of this aceount
(~B00 characters maximum)

Contact information
- Greator

- Adcress & Map

- Website

| ___—— Professionals

Professionals
who offer this service

Display 3 random accounts
with more button
to redirect to new window

| _— Services

Senices that similar result
to your request

Display 3 random services

with more button
to redirect to new window

Professionals
Profile

Service Page

MESSAGING

ORGANIZATION'S
PROFILE

PROFESSIONAL'S

PROFILE

DISPLAY ALL
PROFSSIONAL

SERVICE'S
PROFILE

N

74

KEYWORDS
SEARCH RESULT

Associations
Profile

DISPLAY ALL
SERVICE

Healthcare structures
Profile

Bl aLmums.

IS

t

Interface classifiation

Since this application combined
many stakeholders, | offered
the visual system to categorised
each type of stakeholders inside
platform. Including elements
and interactions

Service
Profile
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Plusimple

Describe

ICHPAIBUL's

elements & interactions

contains technical

data

fo communicate to the developers

2 Lagn - Pluskrgle

o

& 2t & Sacure nbips-/'demo.plusimpla.comyingin

= Plusimple

REQUEST

CAHETEAM

DIRECT MESSAGE

FILES & DOCUMENTS &)

5 Andrean . .
. One of fhe atsmativa ooton IS 100 redlce 53 in yaur daly make

F. Finto. : "
t.., This app son Nelp you to go through you health sondsien

Healtheare Crm - (UOtempC Online Appolrment Saftware

WOEmPs is e frat e At ik i Lty
Freishbane establishimnts mn ediorks o simph as possibe reducing menagerenl oosts

T. Patroy biasmag

| Tharks far @l suggestions!
B dan't you think i tis case thera's soma specific issues insids ¥
1'm afraid b biood ressare can reach critcal point with e Tnesiren

. F Pino e n
| 'don’t think 20 k's orly petient with low-level of whhe blood cels

8. Andrean! - .
Agree o @FPinto | But | oan underssand @ T.Petrav s concem

Ya 0!

SPCCIAL FEATURLCS

% 7

LILT - Lega Italiana
par la Lotia sortin
| Tumori

L

Ls Loga batana gor fa Lotta

cerira | Tumon (LILE| & un
Ens Fubibs...

rmalanis reumatche 3 1ae
relmateitEs
welleing

FOLLOW

ABOUT
BETTINGS
LOGOUT

( Siarf your conversation ¢ add fle here

Choose file._..
Add internal Note

Share Contact

Left-click
Messenger bar

Choose file...
Add internal Note

Share Contact

* Internal note is available only for

professional with premium subscription only,

Choose File "\

*Add [POP-UP]

/ FLOW 01 :
SHARE FILE

Add Note

internal Note s
N i

Share
Contact

Share contact

[POP-UP] \ /

Yo waant ¥ Shane contai of. .

{ F a..‘..-;.
e ints

e Liver Checking

Cordotharacic Surgery

-

Share contact done Nake
[POP-UP] =
Share Co X

Done|

The contact has been shared
‘ta your selocted mambar

¥ou ©an choose to contnue whatl you'ro doing, or radirect 1o
I el you've shared this file,

oo CEEED

/ This internal sote will b2 send and shore in idermal patient
wittich will heip o ions track
yaur trealment plan with this potient

fresm, e Uirect Measoge
- @ AGAFE - ONLUS

Type your note heve.

D00

SUBMIT NOTE TO
ORGANIZATIONS®
PATIENT SECTION

Add Note done

\ / [POP-UP]

Next

Dane!

The note has besn sent
o internal dashboard of selected organization

Thie mpesags is for intermal usage batwoan you &nd structur
50 i won') display in your private chamel




-

—

In Cass of

(ICE}is & i
r-r Tirst responders, such as paramedics, s well as
—~ hospital persormel, 1o conaot the next of ¥n of the owner
2 ,( of & working mabile phome fo obtain Impostant medcal
(z"’l_f“" of support nfomaation, The phane enlry o eniries

are intended 10 supplement of complement

Hlen idormation In & wallet or on &

of heckince,

‘What's ICE Code?

IcE " 2
LE Infoemation sffectively. With ihis code,
you can shane your delall of your hull condiion withoet
r‘ worryieng the imiled space 1o Bl in your physical cbjecis
you will also allow ko share your basio medical information
for bastler remole dingnosis. of even cross-diagnosis

il ke YoUr privacy

Why ICE Code Is better?

Both ICE Cae and SCE Apps might be uselul in tetm of
accessiiluly, but i's full of limtation. Space, Privacy, and
ol aftraoiive appeans e o actess o ihese informistion
anywhete

ICE Code ICE Card ICE Apps
st P e Sene nfmaion
- P o g
e, e

gy o - ol wmwrgmacy caan

How does ICE Code work?

ICE Code i very easy o use, You need 1o 11 a8 of your
1] f i [ Thvan, o ke e el
wilh yourssll, Save Il In pour phone of pried The bemplale
e hevep It I your pockel. Ammyans who wanis in sooess
Iwtsse Bebesrenastion jusst hive 1o apen
e pul your code hare,

Understand the scenario

Hare's your ICE Code!

2F7B 3734 2FBX

Golo o het peopie chuck your mediosl proflie

Wie also provide ihe printabls lemplale (o be sure everybody can stcess 1o
your medical condilion when yeu're ol able 1o commeunicate propesly

Blter 1o ksep your code avaliatie in your moblle phone of personal belanging
(e, wabel, purse, ele.}

EEIR 2R

p—

Introduction of ICE

(In cas

f

ICE Code

One of Plusbox major feature

is ICE Cods, the universal code
that allows anyone to access
your medical information

in emergency case, P

ICE Code d

and offline
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Plusimple

SCENARIO : SCENARIO : SCENARIO :

Comment on one discussion Got message Send service request

PLUSIMPLE

E-mail interaction
integrate into customer journey

To ensure that the designs

was covered entire flow in every
scenarios. Designing for

all interactions outside platform
need to be concermed as well

L EARRI L l:
ls i %3

- Display comment - Display samples of
- Display posted member information - Display sender mformatier

== Conve:

page

- Link to po - Link to posted mem file - Link to or ion's profile

i P n's prefile page
- Link to your pro

- Link ta your profile
== Your profile page E i

= Your profile ps

- Link to learn priv

== Privacy policy == Privacy policy page
YT ¥ pac ¥ F Y pag

. Workflow of E-mail interaction on registration Timeline

C ¢ | @ Secure nttps://mail google.com/mailu/3/Finbox 1 dcOZ sadediabaTd

Google Ea

Gmail - - s e i L R -
Spread your connection | Weekly suggestion with Plusimple ree <
Intean (TS} phe ty
Stared o ma |-
Imgartant
San| Mal
e (11)
Porsora
£
Trawed
More T
aw—-w—- +
]
-
Hello, Thomas Petrov
‘We believe that creating the strong and valuabla community can create the gree
Hers's some suggestions that you might know...
Professionals you might know from Neurcsoience Department Os
Sebastiano Andreani
. By s o
prowe 1 Msuroecsncn Departmont \ =
Crmatels Hygumila ]l _
04 et - .
ERE 2R

MacBook Air



Offline materials

Applications need to be promote
offine as well. | also designed
supportive materials,

including publications

for different stakeholders
(professionals, associations,
pharmacy companies)

and environmental graphics

“.Ls / PROFESSIONALS
\ ':'.




T =

&

. /"

P|TL£RA|r HPAIB. i

One World Media, newly established media agency,
aims to create O20 experience using free-copies
magazine called "Rabbit Today" as the medium

to represent new modern lifestyle through curated
contents from multi-section selected bloggers.

Project Focus :

As a head of graphic designer, my responsible is
to lead design team delivering all online touchpoints
on the early stage, official website and social media.
offering the familiar experience and simple interface.
| also created the visual identity to strengthen brand
awareness with pleasant and harmony look & feel.
and collaborated with another departments, marketing
and business partners. to generate the smoothest
workflow for cross-department proce




"y apuge ® | ead design team creating official website for ® Create the structure and visual for the sales team,
Responsibilities :

Rabbit Today using to sell their advertisement slots on daily magazine.

® Understand the workflow of creating daily magazine
and provide tools facilitating cross-department tasks
(Marketing - Business Dealer - Production)

® Structure the corporate identity, including branding,
image guideline and social media implementation.
to represent the best mood & feel of the brand

Process @ Research © Analyse @ Design

© Implementation
Workflow

Corporate |dentity Social media
implementation

Brainstorm with
another departments

Understand overall tasks
for daily magazine.
Image Guideline

Create cross-department Prepare materials
f P UX/UI Design for website for other departments
workflow

Competitor analysis

present to the board



DEPARTMENT TASKS

MATERIALS

PREPARATION
Proposal Discuss about Prepare
CLIENTS e contracts and Sign contract WAM* ult!iTverotrﬂs_emfgrln_&x
/BUSINESS PARTNERS ' ad availability ' inopottine
touchpoint
READERS
/REDEEM CONSUMERS
inieraci[iiiz i | T
Prepare Collect promotion : Send to Transfer
BUSINESS e cxl sl o Transfer de i dll ariwork 1o
DEALER & present fo dlient business partner production for approval production team
A “/
Prepare Define Ad slot Sl:lmmurize Colledt @
SALES 2 e availabiliy Sign confract jkd from clients
BOARD OF Concept issue Campaign
ADMINISTRATION approval approval
N A
- Plan content Pro ook ;
CONTENT direction e Concio ot i Manage Collect materials - Concept Summary
EDITOR - E&:ﬁ:‘;ileme ¥ o E:)P:rd o n Inferview from outsources - Articles Summary
| I |
< ONLINE Crlene comicnt
nni
— CONTENT ciﬂE nglﬁ
= J b |
PRODUCTION arwork cxteeork e - '?e'“'e’d;h Deals/Ads business dealer
z for marketing business dealer e e AOCTE to the magazine
z MARRETING fo pmdudlon to admin board
c 3rd party
stakeholders
Video/Photo + Video/Photo Deli
g OUTSOURCE Bloggers Prodection team Prodection feam el
Ll i



DAILY ISSUE
PRODUCTION

DAILY ISSUE

FEEDBACK

DISTRIBUTION

SUMMARY

(DemoPower)

ad,,fe; d , Redeemed Recieve
to Sales team deals summary
|
Assign distributor - Result Result summary Result summa
_For lhe anal r?gn summary to business fo Board i
distribution pariners Administration
N A
udverlise:enf Engagement Result summary ngBms”" rd'"ﬂr)f
to production 2 fo the clients Administration
-~ l\&l
Final artwork _ Suggest
approval improvement
A
Distribute articles )
fo 0n|i_n_e Proofreading
N Gal'h | p e ~
On]me content er makerio Schedule Schedule
mmary for posts/deals posts/dedls Collect data Collect data
dudy issue mm on website on social media
L _~ A
e b o Prﬁpm'a file ‘Generate online
on mcguzlne Adjustments m |'}x dt;nl:;e
J
i Distributors Distributors
Prinfing houses (DemoPower)




PITI PRAVICHPAIBUL's

One World Media

Signature tools for sales team

| designed tools and diagrams

that help potential clients understand
corporate’s vision and workflow
which applied into multiple outcomes
both online (comorate website) and
offline (Sales kit, proposal to clients)

- ~
’ N
DEFINING SETTING
TARGETS CAMPAIGN
GROUPS GOALS

Me

Lk

USE BIG DATA
TO OPTIMISE
CONTENT,

ENGAGEMENT
AND CONVERSION

LAUNCHING
A CAMPAIGN

AND COLLECTING

DATA

Sales kit, which applied P ' ——— i —————

w One World Media

—eeeeeee

O

D
RESEARCHING
CONSUMER
BEHAVIOUR

S

IMPLEMENTING
E-COMMERCE
ON PLATFORMS

in different formats
(one-page credential,

presentation)
ONE

WORLD DI

CORE VALUES:

[ci] o
ALL-PLATFORM CONTENT
MEDIA MARKETING

workflow from the beginning
(defining target groups)

COMPANIES

wlrm ‘.‘ stowrmm SRR

L]
st
TALENT
AGENCY

54

featured...

@ Video

On-Ground
Events

with

E-COMMERCE
SOCIAL MEDIA

BLOGGERS

CORE TARGETS:
® Bangkokian
® 15— 55 Years Old

» mainly focus
on BTS & MAT users

H "f-__ Urban
Professional
T, rofessiona
. Modern

Family

5

™

A

Students
<

) of -
i & Millennials
o

to the end (optimising
engagement) 1 Samples/or E§ infographic
Online
g @ — a \’_;nter;’ E-Commerce CORE
— i PRODUCTS:
B 2 @ rodcon L dr_qm
(e
E=Corl oday [
Daily Magazine
CREATING A BIG 9 PLATFORMS
COMMUNICATION DATA : )
< b == offid
APPROACH .I 2 m Mocllgyuzins We;c'km;!w @ Facebook
8 pa;sengrar': E:rj Youtube @ Instagrom  £J  Twitter
CURATING l [ _ =
INFLUENCERS Q) @ tnea o1 S £ em :
AND BLOGGERS 12m Sonlassday ;
Rabbit card 5 days a week TOPIC Neaws §‘
members COVERED: </ Beat 3
L e m=ra 11 ) =
# ETS Stations [ne j g
. 3 5 &> Wt Sistions @l FABs =
¥ o
p ;wvel‘l'l a il {beauty & fashion) y_ %L
:.\_I? Rabbit Reward. Q 25 Smart / . §
% members P True Coffes || Living —_ 2
CURATING S e SO iy i é g
CONTENT FOR i bl %g f-
V i S
&

NATURAL BRAND
AFFINITY

Sales Director : somwutso@onsworkdmedia.co.th




Featured Content
from Contributors
/Microinfluencers

OFFLINE

ONLINE wWww @
O —

[ P
Lo ]
Youtube

J

Website

Facebook

J

Daily Magazine

Touchpoint Mapping Diagram
For each projects, We have to
@ L clanfy our clients how our proposed
=en direction will be distributed in
sy toscock every channels, this diagram is

the most essential tool that helps
q’?ﬁ sales & marketing team

Deal /Discount k

R

i

28

Outdoor Ads BTS Ads Event

t%

Supermarket

Instagram

J

Enhance
Brand Perception

Lline Twitter

Scan QR Code
for Deal

» Repost by
= Curated
. influencers

Use Core Product
for payment

Implement
Core product
into their
lifestyle



PITI PRAVICHPAIBUL's
One World Media

HOMEPAGE 1

My 3
CALENDAR

+ Attended event

MY ORDER 3

+Track your order
+ Order history

1st PHASE
(NEED TO BE LAUNCHED
1st MAY 2018)

D 2nd PHASE
D 3rd PHASE

+ Related Posts + Add to calendar
+ All articles
ARTICLE — | PAYMENT 3
METHOD
+ Articles e Add
(Photo / Video + Shipping Address
/ Podcast)
+ Choose Payment Method
+ Products* "
+ Price Summary
+ About Author ¥ oipanCads
+ Actions
(Like / Share)

CONFIRM 3
PAYMENT

+ Order status

+ E-Newsletter Subscription ~ + Trending Posts
+ Follow us on Social + Blog of the day
OCCASIONAL 1 L (FB/Twitter /IG /Youtube)  +Weather Forecast
LANEADLEMIE + Advertisements +Widget
+ Language Switch ( EN/TH ) (Stock / Gold / Lottery / etc.)
+ Tag Clouds (Keywords)
PROFILE 3 MAGAZINE EVENTS (ALL) 2 PROMOTION 2 SEARCH 1 TERMS OF USE ABOUT 1
ARTICLES (ALL) RABBITEORY
+ Register + Latest + Upcoming Events + Normal Search
: (E:;:nl /FB) y ;‘x; 2Bix + Sortng +Flash Pmetn +Sorting Eﬂﬁfmgs CONTACTUS | 1
CseraETE) :_i[_—:;ts (Location/Date) + Latest promotion _Video doanmuiaiouls
+ Forget Password + Travel - Posts
+Modern Midlife EVENTS 2 - Bloggers gt AFFILIATE 1
SETTINGS 3 * ?”‘;’& : PROMOTION | 2 - Events ulounenowiludoud
+ Username / Password I Ae:c c *+ Thie+ Descrptlon oo “Rromations
+ Medias (Photo / Video) + Title + Description - Articles S ADVERTISING | 1
+Frafleiphot +Hi-Light Articles + Actions (Like / Share) +Promotion detail Wi ST
“ Fayment Method in each section + Related Events + How to get

From sitemap, to interface

To create the best experience
using Rabbit Today website,

| had to generate the proper
guideline and browsing system.
Including competitors analysis.
siternap, and UX/UI design



Interface design

| led the team creating detail design for every pages
which required schematic design and wireframe design.

w Schematic design

HOMEPAGE %
MENU X SECTION NAVIGATOR
TRENDING
HI-LIGHT POST +BLoa oF
{+ ADVERTISEMENT) THE DAY
e
-
LATEST POSTS WIDGET
ADG OR WIDGET .
®
FROM BLOGGERS WIDGET
405 on WiDeET Ve
on
EVENTS WIDGET
ADS OR WIOGET = =
ADS
on
VIDEOS NHUGET
FOOTER SogiaL

w Wireframe design

MENU X SECTION NAVIGATOR

AR
e e
Frr—
[T -1
oo Do
g e
B B B

THUMBNAIL PAGE

DETAIL PAGE

MENU X SECTION NAVIGATOR

MENU X SECTION NAVIGATOR

ADS OR WICGET
ADS
LATEST POSTS o
{BY SECTION)
oR eR e
POST on
FROM BLOGGERS WIDGET
{BY SECTION)
ADS OR WICSET ADB
VIDEOS OR
{BY SECTION) Winaey
FOOTER RCIAL

ACT OR WIDGET
TITLE o
+ DETAIL e
+ FEATURED PHOTO | WIDGET
ACTION (LIKE&EHARE)
TRENDING
CONTENT Uit
SUPPORTIVE
MEDIA
{PHOTO / VIDEO / PODCAST)
AUTHOR PROFILE
{ONLY BLOGGERS)
| ADS OR WIDGET
POST YOU
MAY LIKE
FOOTER SaplL

MENU X SECTION NAVIGATOR

MENU X SECTION NAVIGATOR
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Search Result

Keyword : [from tag cloud]
M

PITI PRAVICHP/
Media

One World

Interaction diagram PAYMANT METHOD
To educate outsouced developer vIsA | @ e MERRE | gy SEANS
feamn, | had to explain the flow for
each actions, how website
redirects to different|pages
inside and outside dur site pliii il

TAZE: | lvoin cue 201 kv Haga FACEBOON WL FOT Lyt fiznn MLARK, JLICKERRERD uledd i MASA

Thumbnail page (by sectign Events Thumbnail page Video Today gage Premotions Thumbnail page Terms & Condifion Affiliate
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£ LOOKS - FRONT KOW

Lo cur
i0ang BALENCIAGA wdoulofiu
Awwaads:90 2018

. Homepage on tablet (landscape)
1024 x 768 px
4 columns grid

4 Homepage on tablet (portrait)
768 x 1024 px
3 columns grid

-
-

BALENCIAGA

4. detail page on mobile
414 x 736 px
(continue reading)

Responsive visualization
Responsive design is the key for
modem website design, visualizing
how platform fit in different devices
is a must.

today b Q =

WOME « LOOKS . FEONT BOW

[ Serei g
i BALENCIAOA wlouloifiu
Awwmons:910 2018

-

BALENGIAGA

wikilea et g A cauttin Baie
mepe iwdiufimsrukinty
e nan Buarsegs Sulhdsllindugiucdnen

/\

4. detail page on mobile
414 x 736 px
(content only)



PITI PRAVICHPAIBUL's

One World Media ) - -

Sizing system for all platforms

Online channels for Rabbit Today
including social media which contains
various types of media for different
purposes, | created the system

that helps other designers generated . _
artworks while keep branding : : o j D Al - :
consistency. - el <

THENBIND FOST
A

PRI couneuan 12 59
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Types of content

dimension

type

amount
Jarticle

remarks

AWM

Hi-Light Banner
Feature photo

Thumbnail photo

Content Gallery

936x470 px

920x470 px
600x450 px

920x470 px

Title has to align lsft
(rezponzive issue)

facebook

5 Cover

6 Facebook post

7 Facebook
(Thumbnail to website)

8 Facebook
(Gallery)

twitter

9 Cover

10 Posts

Youtube

11 Cover

Instagram

12 Posts

820x310 px

960x960 px

1200 x 627 px

1200 x 800 px
960x960 px

1500x500 px
1200 x 680 px

2560x1440 px

1080x1080 px

weekly

daily

daily

weekly

daily

weekly

daily

3+

1-3+

Adapt from Monday cover

Mainly focus on articles
in Tasty (Food) and
Guide to go (Travel)
sections

Adapt from Monday cover

-Adapt from Monday cover
- Platform optimization
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PITI PRAVICHPAIBUL's
Service Desig

B DENTALSROUP

hinap for Dgg@ Clinic

Neodent Dental group, Leading multiple dental clinics
which locate throughout Charoenakorn Rd.

and Phetkasem Rd., Bangkok, Thailand. Aims to
improve their services and overall experience

for every stakeholders, including dentists, patients,
and branch operation teams. while broaden their goals
to become leading dental clinics in Thonburi district

Project Focus :

| was accountable for online marketing, the major
touchpoint for modern consumers today. by design
the system and create materials to put on each platform,
including official website and all social media,

| also improving the interaction between customers
and operation team by applying online messenger tools
into this journey, which helps our potential clients reach
them from the curated content on each platform



& g .lSucura https:

Cur Clinics

Ohje ctives. = Analyse user experience both on-site and online ® Define interesting opportunities to create brand
then improve them with the right tools awareness that reflected corporate's core values
= Create alternative online channels that can reach = Understand every involved stakeholders to deliver
their potential customers the best approaches which create long-term engagement

Process €@ Research € Analysing © Proposal O Implementation
Workflow :

Observation at Collect data Create project proposals Project coordinator with
the dental clinics 3rd party stakeholders
Summary challenges Define budget and timeline
Online survey Implement the design
Samples of final outcomes
on-site interview Create the workflow system

(focusing on staff) Present to the board

Distribute & Training

desk research
(trend & competitors)



| aweness

Discover Look for Ditost Make an  Manage frip | Arrive ot Waiting for df:l | Manage Gt Gd\ﬂgﬂ_a(ﬂ'_ e
the clinic . oo, senkes for_ appointment o clinics | the clinic the queue Cenid the payment for e
information | further detail ' freatment : freatment update
MNotice Discuss with Booking queue with + ister as + Watching TV + Do dental + the + Suggest patient  + Call patient
the dental clinic dinic’s ionist dinicl;s.g ionist rt:g patients + Rendingng freatment sl;rwwoe how to I?:a care o follow up
on sife {on-site/| ) (O“‘Sim + Get informed magazine + anesthetic + dedare affer treatment the service
from receptionist + Reading break detail + Remind them + suggest for
o brochure + Asking for fo evaluate us suggestions
= Get noticed from Personal message ~ Booking queue + Discuss with payment method  via online if needed
> | Social media posts fo social media I'l:)socll:ﬁ media receptionist p
‘E {Organic/Boosted) ook ke administrator administrator Asking for
online materials direction
Sechfe | Mebeefsedadl | oy ng Send E-mail
dental dinic more for making
via search engine information an appoiniment
+ Price + Price + Date & Time + How to + Cash + Review online
+ Rev iews + Duration + Dentist detail get there? + Credit card
= + Occasional + Brief detail + Public transports + Need
s promotions + Payment option for insurance?
a + Location + Occasional + Manage fime + Need papaer
+ Treatments promotions + Parking lot for social
+ location security
+ Treatments
+ Physical + Recepfionist + Recepfionist + Receptionist + Dentist + Receptionist + Receptionist + Recepfionist
atmosphere + Physical + Physical + Physical + Dental assistant | + Reciept
@ almosphere atmosphere atmosphere + Physical + Documents
z + Registration form  + Magazine atmosphere
g + OFD Form + OPD Form
. R g T i v e . e e e A e L W s
=2
2 | + Google SEO + Website + Website + Google Maps + Created content + Credit card + Social media + phene cdll
+ Social media + Social media + Social media + Social media for digtal screen machine
+ Google Maps  + E-mail + E-mail posts
+ Insufficient + the system is not + verbal + Can't frack back ~ + Patients need  + Half of + Patients need + Verbal advices  + Inconsistant
i qualitative complete & descripfive how each patient  to wait with overall feeling to wait with can be forgotten  follow-up calls
u information that integrated. so, detail is the know us nothing to do for each visit nothing to do through time (somefimes they
z can support each touchpoint  fastest way (offline?/online?)  + This is the best  depends on + Lack of method forgets to call)
=z brand’s value need fo coordinate to explain but lime to embad this stage, which | o track how they
3 manually least effective brand’s value unqualitied percieve the
= to the patients dentists can cause| overall service
negative feedback]
o Add more useful Create new Create Allow platform Add more in-house Provide + Add more in-houseCreate supporfive  Create supportive
= information that platform (or media that fo get pre-service  materials to strong system materials to media that helps that reminds
2 helps consumers workflow user visualize information from  communicate and workflow communicate user remember recepfionist to call
& u that let know  route using patients brand’s value and  that support dentisi  brand’s value and sirengthen their patients
i the services how to perform in  universal fools open the + Creale online brand’s value
& with friendly each adivities opportunifies evalugtion system
approach for more treatments that _fll:rﬂ
and iy




CUSTOMER

SOCIAL
MEDIA
(FB/IG)

WEBSITE

ONLINE
ADMIN

RECEP
-TIONIST

DENTAL
ASSISTANT

DENTIST

Discover

the clinic

Notice
the dental dinic
on site

Get noticed from
Social media posts
(Organic/Boosted)

Search for
denfal clinic
ia search engine

Look for
more
information

Look for
online materials
(website / social)

Discuss with
clinic’s st
{mm

N

Personal message

fo social media
administrator

i with
dinic’s ionist
(on-site/ )

Bookin,
k)socicgm:

administrator

Send E-mail
for making |
an appointment |

A

+ Check dentists”
availability
T Conﬁrm with

Ma trip

fo clinics

Asking for
direction

Update daily
schedule to
denfists

Arrive af
the clinic

new patients
+ Get informed
from recepfionist

+ Greeling
+ Check denfists’
+ Inform staff

" Goctments

af lm naxt

Waiting for
the queue

+ Watching TV

+ Rmdir!g
magazine

+ Reading
brochure

+ Discuss with

receplionist

Offer patients
what can they do
while waiting

Get
dental
treatment

+ Do dental

+ anesthetic
break

Ma :
the payment for afer
freatment
+ Pay. the + Suggest patient
service fee how to take care
+ declare after treatment
detail + Remind them
+ Asking for fo evaluate us

payment method ;ilaoriine

Collect data
+ Give user an
Manage patients’ access fo online
bayment process evaluation form
+ Give affer
freatment
)‘\ infographic leaflet
+Wr|ie ent'’s
okt oo o

service

update

+ Call

to follow up
the service
+ suggest for
5"999“'0"-"

+ Collect data

+ Inform involved
stakeholders
for future
improvement

+ Fix complaints




PITI PRAVICHPAIBUL's

Stakeholder Diagram
Neodent Dental Group g

Display how each stakeholders
interact to each others

treatment Update,

TREATMENT FORM
INFOGRAPHIC ==

., INTERNAL
©, DATABASE

¥

ONLINE MARKETING

: eh
STRATEGY : g3 =
DENTIST 3
PROPOSE information ADMINISTRATION
_S-EFIVICE_\_ g s BOARD
R OAD MAP g updates  DENTIST é? 3;3;
$) RECEPTION ~ assisTants S ... 2
S‘TE‘ \9 (Oﬂ 0 g
- Qi STAKEW® ¢ '
o e éf/e"  BACK-OFFICE
int t g
NEW EXISTING il 2 TEAM
CUSTOMERS  PATIENTS - Mekeib
{offline/onine)

- U - Events job
appointment &C  _ Account application
enquiries ONLINE _[ ° W _pR

DM ONLINE S
(' common interactions S ngiggr Q‘O
@ internal communication Oniing contents ONLINE ST*‘“Le

@ revenue streams

ONLINE
@ collectable data e

o
NEW
DENTISTS

i Job application posts




Neodont Smile Partner Customer Journey Action Plan

< Service Roadmap

Summary all relationships Proposed Frojects for 2018
behmeen each stakeh Ofders and Online evaluation survey for branches service tracking and improvement
Supporﬂve projeCtS To efevafe Treatment infographic for online usage (Social Mediz)
1 nt € r!‘ a I o fhe SBTWICQ ecosysrem Treatment Infographic for offline usage
- communication {printablg ot oty

Before - After Dantist showcass Booklet

Official leafiet introducing Neodent Dental Group
and all branches

OPERATION

1 Privilage progr

Project Timeline »

To facilitate as project manager,
Project proposals was created
fo helps team operate

Overall Project Timeline

== __ ; d — i it i Treatment infographic for online usage
in the same direction, Cacktvsiie)
including project timeline 11 Structure the conterts PT

@ existing projects and budet estimation 12 Desigh anwerk PT
P TS 1.3 Procfreading/Quality check PT PR NK LK

proposed project AB Tesii i i

ng for implementation PAPT
(cross-stakeholders)
Treatment infographic for offline usage
(printable leaflet)

@ proposed project

(sirlgb Stakehoiders} 21 Structure the contents PT PR NK LK
22 Oopywriﬁn_gln‘l‘mmngllm PT
2.:3.. Design artwork PTTAC
CUSTOMER DENTIST OPERATION o I R =
JOURNEY LONG-TERM TEAM SKILL T i =
IMPROVEMENT ENGAGEMENT & LOYALTY .Dialrib.latobramheaforlmplementation
PROGRAM ROADMAP PROGRAMS

Before - After Dentist showcase
Bookiet

Create & manage system that e

Strengthen the system that smoothen : .
the workflow while offer the best SUDDD{TS taait tealing it

; ; operational workflow and also
experience to drive long-term 3.3 Design artwork TAO

engagement from potential dentists RHpgge ther wath pvieaes
and internal courses

Provide tools that help customers
understand complicate technical
information and persuade them
to purchase premium treatments

PT

3.2 Contact dentists for cases PR NK LK

3.4 ProcireadingiQuality check PRCH

3.5 Printing productian TAD

« Occasional Promotions » Occasional trip « Occasional trip Distribite to branches for implementation | PR NK LK
+ Treatment Infographics (online/offline) + Occasional event (New Year party) * Occasional event (New Year party) Official leaflet introducing Neodent Ml dztails ite own praps
- Dental Group and all branches
* Dentist showcase booklet at the clinics » Personal showcase booklet at the clinics  « Monthly Incentive o stnr. up Pl - PT
. " . % ure the col
= Welcome drink (Drinking water) « New recruitment orientation program « Dentist showcase booklet at the clinics e o
. pywrifing in gl
« Open House event = Personal name card - Treatment Infographics (online/offling) T5 s Annek CRTHRR
= Personal Messaging channels Price i : :
« Price list for different tier 3 2 ; 5
» New recruitment crientation program 4.4 Procfreading/Quality check PR
* English course for dental services 45 tvauenituduin ThO ]
4.8 Disiribute to branches for implementation | PR NK LK i




PITI PRAVICHPAIBUL's
Neodent Dental Group

Corporate Website

To understand how all elements
will fit inside this main

online touchpoint, | need to start
working with others teams fo

HOMEPAGE

- branches

- Introduction

- Corporate Value

come up with the best UX design - Blog
BRANCHES DENTISTS PAT!ENTSl PRICES | WORK CONTACT |
WITH US
- Description - Name - Testimonial - Treatments - Positions - Map
- Access - Photo g Mieaews: types + Dentists - Opening hour
to contact i Type of + Quotes +m + Slaffs - Contact
+ 8aha Dental Clinic treatment _C study i + Admin team _ Social
o Nasaent + Saha Dental Clinic + Oral Surgery
Gharoenakorn T~ g et + Endodontics Contact form - Address
+ Neodent Riverside Charoenakom + Pedodontics R AR S
+ Neodent Mulberry ~ + Neodent Riverside + Orthodontics i
Charoenakorn
+ Grand Neodente + Neodent Mulberry + Removable d
s + Neodent Riverside
+ Neodent Victoria = Grancieogents
+ Neodent Mulberry
+ Neodent Vitoria € Fliodontics
e + Grand Neoderite
Prosthodontics + Neodent Victoria

+ Dental Implant
- Price
+ THB

+ USD

Interaction Disgram »

Show interaction flow, the way
website redirect inside/outside
our site

< Sitemap
using sftmap help us
look through the structure
of the entire website

@ refresh to new pages

) open external platforms

BRANCHES DENTISTS | PATIENTS PRCE

Cur v

workwiH s | [ conmacT s




Google Maps
Display locations
for all branches
of Neodent Clinics

EJU-' Clinies

Youtube Channel
Gather all videos
including
testimonial and
knowledge sharing

Facebook page
to update all promotions
and connect to

Facebook community



PITI PRAVICHPATBUL's
Neodent Dental Group

Online Evaluation Strategy

The clinics operate without pecper

strategy to collect customers’ feedbacks.

So | come up with solutions using
online platform and social media
(Google Form & Facebook)

| also proposed the marketing plan
that increase numbers of reviews.

DEMOGRAPHIC
INFORMATION

- Gender
- Age

TREATMENT

p INFORMATION

SATISFACTION

% SURVEY

|| service

|l treatment

1l fee

ADDITIONAL

. m: SUGGESTIONS

- thing you impress the most
- thing need to be gnpr:wed '

- suggestion

- preferred promotions

WUUUSBRUAATWNITUSNNS ARTEN
viuanssu luiasas Neodent Dental
Group

o imiummrsm Neodent Dental Group fiw s sl ndrmeandin Tuwdood s linge
ratin R Wil oy ilssaiuda Dusbudin s

Aurndesenlfoteiysivinm
ity aignd veiaioeniiy 4 dou Vol 10

*Required

s ]
NS0

s &
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Treatments Infographic

From Dental crowns to tooth cleaning, these treatments require efforts

from stalf to explain both pre-service and post-service detalls.

this infographic comes in both online (Facebook FPage) and offlineg (leaflst)

will help patients undsrstand treatments sasfer while staffs have support 10ols.

x ‘:l

-/ www.facebook.com/teodentDentalGroup/messages/?threadid 1016232147 22780 mest 53 2892245 2 % 0

!

tal Group (o}

Notifications | Insights Publishing Tools Promotions E} Settings Help ~
ﬁ e Ay Actions « About
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PITI PRAVICHPAIBUL's

Enhace Exposure

Multiple social media was established
fo reach our potential customers,
Creating branding system to match
all formats in different platforms.

fo create the most effective way

for communication.
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MORE?
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(+66)87 688 3553
petoizky@gmail.com
pitipravichpaibul.com

PetoizkyDesygn
th.linkedin.com/in/petoizky
behance.net/petoizky
issuu.com/petoizky
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